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Sentiment Tracker

METHODOLOGICAL OVERVIEW OF DESTINATION REPUTATION AT LARGE

Analysing online social data

* The “sentiment” reflects the state of travel brands’ online reputation. These are seen
through online social conversations at a global level.

* They are shared by differing media, consumers, companies, citizens, brands and officials
on websites, forums, blogs & social networks.

*  While sentiment is not predictive of travellers’ planning, a positive e-reputation is
essential to generate favourability towards destinations and travel brands, particularly
when choosing a destination.

* In the past 12 months, Greece was mentioned 945K+ in social conversations in relation
to travel, generating 11.4M engagements, shared by 206K+ unique authors from 200+
countries.
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Key Sentiment Trends

SUMMARY FOR THE FIRST QUARTER OF 2024

* 0 ouvoAkog deiktng NSI yia to mpwTto TPipnvo tov 2024 MapERELVE OXETIKA OTAOEPOC OE OXEON HE TO TPONYOUEVO TPipnvo. H EAAGS O KATEXEL TNV
TETapTn O€0n 0 OUYKPLON HE TOUC QVTOYWVLOTEG, akoAouBwvtag tnv Kpoatia, tTnv MoptoyaAia kat tnv ItaAia. EmutAéov, n ABrva sixe pa avénon
TWV BETIKWV OXOALWV OE 0XEON UE TO MPONYOUUEVO TPiUNVo, e BaBpoAoyia mou TNV KATATACOEL AUECWCE LETA TNV MNopToyaAia.

* Eotwalovtag otn punviaia taon, o dsiktng NSI onpeiwoe ehadpad mtwon tov lavouadplo, amnod 52 povadec tov AskéuPplo tou 2023 og 40 povadec. H
TITwon autn pnopel va anodobel o S1adopouc mMapAyovteC, ONWES OXOALX TAELOLWTWY TTOU aVEDEPAV TTIEPUTTWOELS UTIEPTLHOAOYNONG OE £0TLATOPLA
otnv EAAGda, kabwg kat avadopeg influencers yia unAéc TipéG otn MuUkovo. Qotoco, n avakaun tou Seiktn npbe ypriyopa, nén amod tov
@OeBpouadplo, kat au€NobnKe akoUn TIEPLOCOTEPO TPOG TO TEAOG TOU TIPWTOU TPLUAVOU.

* O napayovrag MoAtlopog ouvexilel va MPoKaAel OeTikd oXOAla, avadelkviovtag tTnv MAoUoL TTOALTLOTIKN) KAnpovopLa tng EAAadag. EmutAcoy,
auv€nbnke o aplBpog Twv oculnNTtRoewyv yupw amo ta Bépata tng faotpovopiag kot tou MeptBarioviog. Qotdoo, mapatnpndnke pelwon tou Oykou
TWV oXoAlwv yUpw amoé tn Oloevia oe olyKkpLon UE TO iponyoUuevo tpipnvo. Map' 6Aa autd, n nAektpovikn eAun tg EAAAdSag mapéueve Loxupn
o€ OAEG TIG Katnyopleg, pe tn Naotpovouia, tn Ohotevia kal tov MoArtiopo va dtatnpouv fatpetikd vPnAég Babuoloyieg dvw tou 85.

*  Ou otoplec oxetkad pe tn dvon Kal to TepPAarlov anéktnoav e€€xovoa Beon oto Sdladiktuo, pe €udaon OTIG MTUXEC TNG PLALKOTNTOG MPOC TO
neptBaAlov kat tn¢ Buwotpotntag otnv EAAGda. To Betikd cuvaiocbnua kot to eviladeEpov yia to duolko neptfailov tng EAAGSac mapatnprndnkav
oe Sladopa SLadIKTUAKA HECA - CUUTTEPIAQUPAVOUEVWY TWV UECWV KOWWVIKAG SLKTUWONG, TwV TEPLOSIKWY KOl TwV LoToAoyiwv. EmumAgoy,
TIOALTLOTIKA B€pata tpaBnéav TNV TPOcoxr Tou KOWoU, OTIWG N TIOAUQVOUEVOREVN EMOAVAAELTOUPYLO TOU aVOKTOPOU OTLC AlyEC Omou oTtédBNnKe o
Méyag AAEEaVEPOG, Ta 0pOoNUa TNE 0BWHAVLKAG EMOXNAC Kal oL KapvaPBaAlkeg ekdnAwaoelg otnv ABrva.

* e avtiBeon pe ta TPONyoUMEVA TPiMNVA, TO TPWTO TPiKnvo tou 2024 mapatnpndnke pelwon Twv LOToplwv Tou oxetilovtal pe to B€pa tou
UTtEPTOUPLOUOU. QOoTO00, €akoAouBoUoav va UTIAPXOUV OLPKETEC OPVNTLKEG LOTOPLEC, ATIO TLC OTIOLEC LEPLKEG ATTO TLC TILO YVWOTEC HTAV OL ETIMTWOELG
™G adpLlKAVIKAC oKOvVNG otnv EAAASQ, n akatdotatn ocuvtipnon tou mapkou twv OAvpmiakwyv Aywvwv tTng ABrnvag to 2004 kot ot appLAEYOUEVEG
oulntnoelg LeTafL TEPIPAANOVTIKWY OPASWVY KoL TNEG KUBEPVNONC OXETIKA LLE TLC TTAPAKTLEG KOTOOKEVEC.

Period of analysis: January 1st, to March 31st, 2024.
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Key Sentiment Trends

SUMMARY FOR THE FIRST QUARTER OF 2024

* Greece’s overall Net Sentiment Index for the first quarter of 2024 remained relatively stable since the previous quarter. Greece holds the fourth
position in comparison to the benchmark, following Croatia, Portugal, and Italy. Moreover, Athens has had an increase in positive conversations since
the previous quarter, with its score ranking just after Portugal.

*  Observing the monthly trend, NSI experienced a slight decline in January, dropping from 52 points in December 2023 to 40 points. This decline can
be attributed to several factors, such as testimonials from travelers reporting instances of overcharging at restaurants in Greece, as well as a travel
influencers highlighting the high prices in Mykonos. However, the quickly recuperated already in February, increasing even further towards the end
of the first quarter.

* The topic of Culture continues to thrive, highlighting Greece's rich cultural heritage. Additionally, there was increased number of conversations
surrounding the topics of Gastronomy and the Environment. However, there was a decline in the volume of those surrounding Hospitality compared
to the previous quarter. Nevertheless, Greece’s e-reputation remained robust across all categories, with Gastronomy, Hospitality, and Culture
maintaining exceptionally high scores above 85.

* Stories about nature and environment gained prominence on the internet, with a focus on eco-friendliness and sustainability aspects in Greece.
Positive sentiment and interest towards Greece's natural environment were observed across various online media - including social medias,
magazines, and blogs. Moreover, cultural highlights captured the public’s attention as well, such as the much-anticipated reopening of a historical
palace where Alexander the Great was crowned, the Ottoman-era landmarks, and vibrant carnival festivities in Athens.

* In contrast to previous quarters, the first quarter in 2024 saw a reduction in stories related to the theme of overtourism. However, several negative
stories were still present, of which some of the most prominent were the impact of an African dust cloud on Greece, the unkempt maintenance of
the 2004 Athens Olympics park, and contentious debates between environmental groups and the government over coastal constructions.

Period of analysis: January 1st, to March 31st, 2024.
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Net Sentiment Index

TRENDS FOR GREECE’S ONLINE REPUTATION
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Reputation Topics

TRENDS FOR GREECE’S ONLINE REPUTATION

The topic of Culture continues to generate the highest volume of conversation, affirming Greece's status as a culturally rich destination. This is once again followed
by the topics of Gastronomy and Environment in terms of number of conversations. However, the Hospitality topic saw a decrease in volume compared to the
previous quarter. The polarity of conversations remained consistently positive across all areas, with Gastronomy, Hospitality, and Culture maintaining exceptionally

high scores above 85.

Volume of Social Conversations Net Sentiment Index

Culture Gastronomy

Gastronomy Hospitality

Environment 7.939 Culture

Hospitality 579 Environment

Period of analysis: January 1st, to March 31st, 2024.
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Positive Sentiment Drivers

STORIES FUELING GREECE’S SOCIAL REPUTATION

Nature and environment-related topics stood out online during the first quarter of 2024, particularly emphasizing aspects on eco-friendly and sustainability travel
in Greece. This also reflects the increasing interest in sustainable travel initiatives amidst ongoing issues related to climate change. Additionally, various captivating
cultural topics also surfaced online, including the reopening of a historical palace, Ottoman sites, and carnival celebrations.

Examples of reputation drivers

*  Staying at luxury “Glamping” village in Kos, embracing cozy eco travel

* Traditional Greek village Nymfaio and its focus on ecotourism development

* Silver Island, Greece ranks among 10 incredible yoga retreats in Europe for

2024, away from the usual tourist hotspots

* Gundari Resort, opening soon, is dedicated to eco-friendly practices, from

its architecture to daily management and operations

* Galissas Beach ranks one of the world’s top 10 best sustainable beaches

with public focus on maintaining clear waters, clean sand, and good
accessibility

UNESCO’s executive board has approved the designation of 18 new global
geoparks, including Meteora and Pyli in region of Thessaly

Impressed by the Spectacular peach blossoms in Imathia, Greece

Discovering the high quality Kato Nevrokopiou potatoes, grown throughout
Northern Greece's municipalities

Period of analysis: January 1st, to March 31st, 2024.

Visiting a “food retreat”, a luxury guesthouse in Andros

Greece has reopened the ancient palace, where Alexander the Great was
crowned, after sixteen years of restoration

Five historic Ottoman sites to visit in Athens (Tzistarakis Mosque,
Madrasa, Benizelos mansion, etc.)

Discovering the Athens carnival, enjoying festivities, music, and
community spirit

Kathara Deftera, the beginning of Lent among Orthodox Christians, was
celebrated in Greece

Places to explore in Rhodes (touring the Jewish Quarter, hiking to the
Valley of the Butterflies, etc.)

7 activities to do with children in Athens (Visiting the Panathenaic
Stadium, participating in interactive activities at the Hellenic Children's
Museum, etc.)

Greece Reputation Tracker | 9

Note: For a full list of sources, please see appendix A

MM HES mavmnzw e = ETTIA
_ h, i - s = R
e} Research R o e


https://tci-research.com/travelsat/
https://tci-research.com/

lllustrative Social Posts

STORIES REFLECTING POSITIVE SENTIMENT

Wy Nude Greek Lite' - freedom, salling, happiness & hearthreak.. Season J (special extended cutl)

S i ChreloR bt yod Bl alsa lrmm shout many orber frctors (SEC TIAESTAMPS BELOW). Yaull

cabch ouw cultural esclorations . O os ‘glamping' villege 01 029 - Day tip o Zis Villsge 07 10:08
Lesaving oo poft 01, 1248 - Homeschosl aap we use

publwied o IROETE @ 1030 | VouTube | Unied Seies | poiusecaoar

Nymfaie | The Morthem Greek village straight out of a fairytale

-pleturesgus villages in Breece, is loceted at an altiiude of 1,360 metars in northem Greeoes, in

weatern Macedonia. Thanks . unbgue ratural anvironment. this mountain village e one of ths beat
vacation destinationa m Greeca, nct only In winter but. .

publishad on 19/01/24 at (30 Onlies Maws Other | Qresos | www Fesinavsagenda or

10 incredible yoga retreats In Europe for 2024

Madienanesn OUIENG a8 much 20 ite yoga practoes, Houte ohaf U Eshel, Farmerly of
Copenhagens Michelin-sinnmed Tonsie pristine nearky inlanda, pest 8 short boat big away. Lo well
&8 progtiomg on tha rustic gtone cotteges rooftop terace

mslaniaad] can 2000 (7D @ VT | dagEming | Aol | wvsiomelynl anst rom

Greece's now uber chic hotel set 1o star this summer

-

In the hoart of Greece, o new cra of lusuriows sustainability is set to begin when the Gundari Resort

opensin .. lounst-heavy destinationa Folegandros standa as a hidden gem in the Cycladea - an
Island that resists the commuon tourist

putlisned on 15/02/24 ¢ 0240 | Magazee | Australin | s travelesakly comau

Period of analysis: January 1st, to March 31st, 2024.

Greece, Cyprus, UK: Seven of the world's top 10 best sustainable beaches are in Europe

...shallow waters that travellers =ay allow vou to stay only waisi-deep 2 long way out. Visitors mention its ciean, clear

Seven of the top 10 maost sustainable beaches were in Europe across the UK, Greece, Cyprus, Malta and Spain. Rounding
out..

publimbed on 14/03,/24 5t 0703 | TV/Fadio  France | waw susronews oom
UNESCD designates 18 new geoparks
slected officizls and associations, guaranizes the eflectvaness and fong-term suslaimability of

{her congervslion messutes, Greece | Meteors snd Pyll UNESCO World Geopark Located ih ke
piviutesgue region of Thessaly, in e heatt of Greece . B0

pruiitsteed on ZA/CE24 @t 13225 | Bloge  Phdlppoies | ostimioe: bl £oem

Hat-air Balloons Capture the Spectacular Peach Blossoms of imathis, Greece

recjiont af Irrathia i rodthienn Gresos sy Spnng teia il o spectacular qal of bat jaok ared
wivid green e to the . siusted mathis prometes tourism inspiree by Japans way of premating
1eurfsm featuring s emblematio famods cherry

gkl mhmell oo 1 G000/ a8 1400 | Ondineg News (b United [olen  greshivgsrine coey

Greek Potatoes Rated Best in the World

an sxparientia| travel online guide for traditional food that coliates suthertic recipes, food oritic
reviews. and reasarch _ food rankng alte an autcome brought about by mome than & undrad
thousand Tood product mtings being made for 8,179 food.

patlizhed on QLT 248 7324 | Online Maws Tther | Lindwd Staten | grestreportercom
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lllustrative Social Posts

STORIES REFLECTING POSITIVE SENTIMENT

20 chefs and food writers pick their dream meals across Europe | Food and...

g Tood scene.” ahe says. The food editor and wriker is planming a return tip this summer to Tou Jose restaurant, to e .
views and the moat delicious food” she says. Also on ber Andros wishlist is a food retreat run by Allegra Pomilio and Mimi

published on 3701724 ot 800  Orhne hews Other | Unaed Kingdam | www theguaedisn com

Greece recpens the thousand-year-old palace where Alexander the Great was crowned

Breece Invests in thelr conservation, 8 source of significent tourism revenue . For more than thres
decades; Greece . frizzes fram the Partherncn, on dizplay at the British Museum , which, sccording
to Athens, were the subject of Jooting” in the 19th cenwry, when... B8

pubiishod on (0174 at 1803 | Magagine | Franoe | wéw gea tr

Five historic Ottoman sites to visit in Athens

patrick o. strickland ereated a post

— apactacular historic sites for visitora, Millions of tourieta peea throwgh Athens every year and not
.. Greak Tourtsm (EOT) has teamed up with online travel sales site Wegn to encourage Iourists
fom.. OB

st il o 030024 &

Period of analysis: January 1st, to March 31st, 2024.

Carnival Celebration in Athens Greece: Locals Gone Wild

-ehopping street in Athens, curing carndval, for ite spectacular perade. The Athens carnivel breathes
ife into the oy ... locals and travellers into its enchanting vortes of dance, music, and theatricality,
As asolo travefler of Go Explore

published on 24/03.24 0t 1543 | YouTube | Uniled Stades | youtube com
Wiy Greeks Fly Kites on Clean Monday

g Tooda, which were largely consumed duting the fuee weskas af the Carmival As a result the
Teasi, which s public holiday n Gresos and Cyprus, & celebraied with cuidoor exouridme, the
cangumpton of shallfish and sthet fasting foods, az

pubhermd oo 10534 @ TFI0 | Seline Ry Other | Uaasd States | greshsepoiter som

Rhodes, Greece, Has 300 Days of Sun a Year, Hiking Tralls Through Natural Springs, and the Country’s...

. Econamist, Palitics, Conde Naal Treveler, The Cuardias, and athera Travel + Lelavre Edtorial
Gudelines Published on... On the cne hand, it's one of the most tourisths islands in Greece, and a
favored haurt for package tours anc bachelor

pratilishenlcn 220071 /24 A 2212 Magazine | Uirie Slates | wrerer evelandbsis e o

T activities 1o do with children in Athens

sampilaticn of works of anclent Creak aft, madam European art and cortamporary Greak art . The
Herakledon Musaum The Heraklaidon Musaum is a true treasure in Athens , offering a captivating
exparience for art ard listory lovers _ Localsd,. D8

pulilinhed on 28/01 /24 mt 0746 | Boge | France | wwws parioipes oom
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Negative Sentiment Drivers

GREECE’S VIGILANCE POINTS FOR ONLINE REPUTATION

Unlike previous quarters, Q1 of 2024 experienced fewer concerns related to overtourism. Nonetheless, there were still several negative social conversations.
Notable among these were the effects of a dust cloud from Africa on Greece, the lack of maintenance of the 2004 Olympic Games park, and the friction between
environmental organizations and the government over coastal construction.

Examples of reputation drivers

* Adust cloud from the African continent blew over the eastern Mediterranean, covering large parts of Greece in a haze

* The maintenance of the Olympic Games park post-2004 has been challenging for Greece, with neglected infrastructure and decrepit buildings having broken
windows, covered in graffiti, and filled with garbage

* Environmental organizations are urging the government to withdraw provisions allowing construction right on the sea
* Transportation in Greece was disrupted due to strikes and protests marking the first anniversary of the train crash
* Mykonos listed among one of the most overrated holiday destinations by a travel influencer

* Reports are increasing on the giant water bug in the Mediterranean sea, potentially dangerous for tourists swimming in the sea

Period of analysis: January 1st, to March 31st, 2024.
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lllustrative Social Posts

STORIES REFLECTING NEGATIVE SENTIMENT

African Dust Cloud Blankets Greece

Tasos Kokkinidis created a post

This is alarming 1o soclety. as the African dust has been “raveling” 1o Greeoe more and more

flequelll.ly Oreied FeCeil peais. .. RL.L;I_'AHJ.I.HH W mssessme e, he dust and sand !Fu:tl’l‘m} v Alilca
1 Gresos franeport pomsncus substances, such as

pubilished on IT003/24 =t 1544 | Onlere Mews Otve | United States | greekreportencom

Twenty years after the Athens Olympics, the blg mess
figaro with afp  crested a post

. Bccentuated but numerowus TOURNSTS These expensive Ulympic Games also weighed down the debt of 2 Greece hit six
] 7]

publishad on 21 /03728 3t 1311 | Newspapes  France | wwa ksligaio fr

Greek Beaches: New Rill Mlows Construction on the Coastliine

Tasos Kokkinidis  croated & past

freqgueant dinasters. Coast in Greaca “resfed aa land for housing and 1ounst development”™ “The

protection of coastal and... Unfortunately, in Greecs, coastal ecosysiems are treated as land for
housing and tourtst development” the sight groups

mabitished o FLOEEY & 1527 | Onlina Mews Othar | Uniled States | greslosporter com

Period of analysis: January 1st, to March 31st, 2024.

Traveller reveals her list of the most overrated holiday destinations... and why she HATED Paris

madison burgess created a post

Spain_. and Orlando fe..

published an 21/07724 8t 1812 | Newspapar | United Kingdom | wwaedsilymedl oo uk

Greek transpaort frazen by strikes and protests on train erash anniversary

al jazeera and news agencies  oealed a post

_nees How Parthenon sculpiures sparked a diplemastio riow Detween Greece and UK Tourtsm's dark gide: Are those wha
lowe Greece killing it? Demonstrators, police clash 8t Greece vein crash protest Police sald 30,000 were protesting on the.

putlafwd on TR 6t T304 - TV Hadio  Oate | wednsts || s oom

Mediterranean: what is this glant bug that attacks tourists’ toes?...
cynl briculet  created a post

akeady in haly, Greece or Turkey. The awthors of the study call on residents and tourists to be
vigilan: and 1o, keep.. O

publasrid as 200028 o 1811 | Héwopaper  Franee | werw badopgcte f
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Ratings & Reviews

METHODOLOGICAL OVERVIEW

Consolidating ratings and reviews

*  TRAVELSAT® Pulse uses a solid aggregation methodology to consolidate reviews, both
numerical scores and written feedback, from sources that cater to different aspects of
the tourism ecosystem. It should be noted that not all ratings can be associated with
specific markets.

* The platform presents all scores through a consolidated scale of 0-10. These have been
converted from their original source and are weighted to adjust the significance that
each source score has. Analyses are carried out across verticals, markets and guest
profiles.

Sentiment analysis technology

* Beyond structured ratings, written reviews are also analysed using the most developed
sentiment lexicon. This allows for an analysis of positive and negative deflections by
keywords by sub-category and guest profile.

* The Al semantic engine covers 14 languages: Arabic, Russian, Polish, Portuguese,
Swedish, Norwegian, Danish, English, French, German, Dutch, Spanish, Italian, Finnish.
However, ratings and reviews are collected for all sourcing markets sharing their
experience on the rating platforms.

Greece Reputation Tracker | 15 Note: For a full list of sources, please see appendix B
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Scope of Analysis

DEFINING GREECE’S TOURISM ECOSYSTEM

Sources connected to TRAVELSAT® Pulse Reviews Corpus Analysed

* The sources range from search engines with a review function, such as
Google, to complete online travel agencies, like Trip Advisor and
Booking.com. Currently having 45 sources connected?, 95% of all experience- Verticals
based data available online is analysed.

Reviews Count Greece Reviews Count Benchmark

(01/01/2024 to 31/03/2024) (01/01/2024 to 31/03/2024)

* All rating platforms collect global data on the same KPIs, ensuring accuracy
when comparing to other destinations. Benchmarking data is therefore be Attractions 48,293 3,674,394
based on the largest Hospitality Datasets available.

Restaurants 35,185 7,675,258
Sample definition & analysis period

* A sample of 1500 properties in Greece was randomly selected from its full
Trip Advisor inventory to create a representative picture of Greece’s tourism
ecosystem.

Total Sample 11,349,652

N The current report ana|yses the fourth quarter of 2023, ranging from Note: The benchmark is composed of several representative European destinations.

January 1%, to March 31st, 2024.
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Key Visitor Experience Trends

SUMMARY FOR THE FIRST QUARTER OF 2024

* There number of reviews for the first quarter of 2024 indicates that there has likely been a calmer period in terms of visitor pressure. Likewise, the
overall rating recovered from the decline seen in December 2023, and stayed steady throughout the quarter.

* Greece maintains a competitive overall rating compared to the European benchmark (+0.3 pts.). As in the previous quarter, this consistency is
observed across all 14 regions of Greece, each retaining a rating above 9.0, except for Central and West Greece.

* Upon reviewing the categories, it appears that Cultural experiences received the highest rating in Greece, with a score of 9.5 points, followed by
Seaside attractions and Food and Beverage. Results and orders vary more highly per region.

* Similar to the previous quarter, visitors in Greece continue to praise the attentiveness of personnel in written reviews. The sentiment score has
remained at an outstanding 9.5. Personnel received scores above 9 consistently across all Greek regions where there were sufficient written reviews
on the topic. Furthermore, the Value for Money sentiment score also boasts a positive polarity surpassing 9 in all regions with sufficient reviews,
except for East Macedonia and Thrace.

*  While the scores fall slightly below the topics mentioned above, Sustainable Travel and Hygiene still maintain very positive sentiment ratings overall.
Notably, the Sustainable Travel score saw a 0.6-point increase for Greece overall since the previous quarter. Sustainable Travel received a high level
of positive mentions in Athens as well, holding a sentiment score of 9.2. In addition, Hygiene in Central Macedonia received an excellent sentiment
rating of 9.3.

* Typically, Pandemic Precaution sentiment scores remain relatively low, falling below the vigilance threshold of 5.0/10. This is predictable, given that
properties may have relaxed their precautions as the pandemic situation progressed.

* Regarding the ratings by market, all five international markets with the highest number of reviews gave a rating above 9.0 in the Q1 for Greece
overall, with travelers from the USA and the UK placing the highest scores on average. Nevertheless, it is important to highlight that the top-five
markets exhibit variations across the different regions, depending highly on the number of reviews each had.

Period of analysis: January 1st, to March 31st, 2024.
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Overall Experience Reputation

MONTHLY BREAKDOWN OF REVIEW VOLUME & OVERALL RATING FOR RESTAURANTS, BARS & ATTRACTIONS
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Note: Data presented here stems from Numerical ratings.
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Greece Overall

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN GREECE

Sentiment Scores

Overall Rating

Greece
9.2
Rating per Market
Overall Rating
Europe

8.9 Market Rating Review Volume

United States 9.3 747

United Kingdom 9.3 802

France 9.2 287

Germany 9.1 399

Greece 8.8 792

Culture Sea Food & Beverage

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. Note: Data presented here stems from numerical ratings.

The markets reported are based on review count.

Period of analysis: January 1st, to March 31st, 2024. Review count: 83,478

MM ILS Lot 1
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Attica

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN ATTICA

Overall Rating . Overall Rating Sentiment Scores
Greece AN N Attica
9.2 &—~ 9.2
/
/
/
I
|
1
S Rating per Market
Overall Rating
Europe \
9 e
8.9 Market Rating Review Volume
S __--" Canada 9.5 72
United Kingdom
B Greece M Attica & 9.4 618
United States 9.3 553
France 9.1 198
Germany 9.0 223

Culture Sea Food & Beverage

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. .
The markets reported are based on review count.

Period of analysis: January 1st, to March 31st, 2024. Review count: 38,328
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Central Greece

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN CENTRAL GREECE

Sentiment Scores

Overall Rating Overall Rating

Greece ~
9.2 A Central Greece
L &—
/
, 8.9
/ \
/
\
I
\
|
| |
o y Rating per Market
Overall Rating I,
Europe \\
J @ . .
8.9 Market Rating Review Volume
S __--" United States 9.8 26
United Kingdom 9.8 27
B Greece M Central Greece
Germany 9.1 27
Spain N/A N/A
France N/A N/A
Greece 8.7 17
™
Culture Food & Beverage
Notg: lI]Data presented hehre stenlns from nurr;]erical ratings. Su{l::)-cajcegories Note: Data presented here stems from written reviews. Note: Data presented here stems from numerical ratings.
with no score do not have a large enough base in terms of reviews. Sentiment categories with no score do not have a large The markets reported are based on review count.

Period of analysis: January 1st, to March 31st, 2024. Review count: 2,095 enough base in terms of mentions.
M B
e [escarch
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Central Macedonia

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN CENTRAL MACEDONIA

Overall Rating Overall Ratin Sentiment Scores
Greece \ < g
- « Central Macedonia
9.2 &¥——~
4 9.2
’ A
/ (30(\(\
/ \ Q¢
\
I
\
|
| |
o y Rating per Market
Overall Rating II
Europe \
8.9 e . .
N\oﬁe“ 9,3 Market Rating Review Volume
§0¢
S ~—_- - \\’a\\)e Germany 9.4 34
United Kingdom
B Greece M Central Macedonia N\o(\e\‘ 9,2 & 9.2 20
et Cyprus 8.8 26
NE
6?\' Turkey 8.7 23
e United States
g N/A N/A
Greece 8.8 249
.o\
%\e
6?“\“
Culture Sea Food & Beverage
Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. Note: Data presented here stems from numerical ratings.
Sentiment categories with no score do not have a large The markets reported are based on review count.
Period of analysis: January 1st, to March 31st, 2024. Review count: 20,445 enough base in terms of mentions.
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Crete

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN CRETE

Overall Rating _ Sentiment Scores
-—o Overall Rating
Greece \ ~
9.2 -, Crete
) 4 9.4
/
/
/
1
1
1
S Rating per Market
Overall Rating
Europe \
J @ . .
8.9 Market Rating Review Volume
~ -
e Italy 9.0 22
B Greece W Crete United States 9.0 21
United Kingdom 8.9 20
France 8.7 27
Germany N/A N/A
Greece 9.5 68

Culture Sea Food & Beverage

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. .
The markets reported are based on review count.

Period of analysis: January 1st, to March 31st, 2024. Review count: 5,092

MM i maveoway = ETNA
e -
F‘% ] -

Greece Reputation Tracker | 23 Note: For a full list of sources, please see appendix B e [Lescarch



https://tci-research.com/travelsat/
https://tci-research.com/

Cyclades

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN CYCLADES

Sentiment Scores

Overall Rating

G -— Overall Rating
~
':;ce AN Cyclades
——
. ’ 9.2
/
/
/
I
|
I .
S Rating per Market
Overall Rating
Europe \
J @ . .
8.9 Market Rating Review Volume
~ -~
S=-==-" France 9.5 19
M Greece m Cyclades United States 9.3 54
United Kingdom N/A N/A
Germany N/A N/A
Canada N/A N/A
Greece N/A N/A
o™
Food & Beverage Culture Sea
Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. Note: Data presented here stems from numerical ratings.
The markets reported are based on review count.

Sentiment categories with no score do not have a large

Period of analysis: January 1st, to March 31st, 2024. Review count: 1,043 enough base in terms of mentions.
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Dodecanese

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN DODECANESE

Sentiment Scores

Overall Rating Overall Rating

G':;ce AN ~ Dodecanese
) 4 9.2
/
/
/ \
\
I
\
|
| |
o y Rating per Market
Overall Rating I,
Europe \\
. ® . .
8.9 Market Rating Review Volume
~ -
e United Kingdom 8.6 20
B Greece M Dodecanese Germany 8.5 15
France N/A N/A
United States N/A N/A
The Netherlands N/A N/A
Greece 8.4 20
™

Culture Food & Beverage Sea

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. h K d are based i
Sentiment categories with no score do not have a large The markets reported are based on review count,

Period of analysis: January 1st, to March 31st, 2024. Review count: 2,114 enough base in terms of mentions.
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East Macedonia and Thrace

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN EAST MACEDONIA AND THRACE

. Overall Rating :
Overall Rating . Eoct Macodona Sentiment Scores
Greece A N and Thrace

o—
9.2 7 9.2
’
/
, \
\
I
1
|
| |
o y Rating per Market
Overall Rating II
Europe \
9 e
8.9 Market Rating Review Volume
~S o -
=== Greece 9 39

B Greece M East Macedonia and Thrace

Culture Sea Food & Beverage
Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. Note: Data presented here stems from numerlcal ratings.
Sentiment categories with no score do not have a large The markets reported are based on review count.
Period of analysis: January 1st, to March 31st, 2024. Review count: 2,858 enough base in terms of mentions.

MkA JES
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Epirus

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN EPIRUS

Overall Rating . Overall Rating Sentiment Scores
Greece \ =S )
9.2 s Epirus
) ‘. 9.1

, Rating per Market
Overall Rating
Europe \
9 e
8.9 Market Rating Review Volume
S~ o -
=== Greece 8.3 28
B Greece M Epirus

Culture Food & Beverage

Note: Data presented here stems from numerical ratings. Sub-categories
with no score do not have a large enough base in terms of reviews.

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from written reviews. :
The markets reported are based on review count.

Sentiment categories with no score do not have a large
Period of analysis: January 1st, to March 31st, 2024. Review count: 1,608 enough base in terms of mentions.

MkA JES
Greece Reputation Tracker | 27 Note: For a full list of sources, please see appendix B e [Lescarch
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lonian Islands

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN IONIAN ISLANDS

i Sentiment Scores
OveGraII Rating -— Overall Rating
rgeezce AN N lonian Islands
—
. ’ 9.2
/
/ \
/
\
I
\
|
| |
o y Rating per Market
Overall Rating I,
Europe \
89 e . .
Market Rating Review Volume
~ ~ - < . .
——— United Kingdom 9.1 20
. The Netherlands N/A N/A
B Greece M lonian Islands / /
France N/A N/A
Germany N/A N/A
United States N/A N/A
Greece N/A N/A
™
Culture Sea Food & Beverage
Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. Note: Data presented here stems from numerical ratings.
Sentiment categories with no score do not have a large The markets reported are based on review count.
Period of analysis: January 1st, to March 31st, 2024. Review count: 897 enough base in terms of mentions.
MM RS maenon g = EITIA
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North Aegean

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN NORTH AEGEAN

: ntimen r
Overall Rating - Overall Ratin sentiment Scores
Greece RS 5
9.2 AN North Aegean
———
’ 4 9.4
/
/
/ \\
! \
I |
1
o y Rating per Market
Overall Rating I,
Europe \
89 e
Note: The sentiment categories of Personnel, Value for Money, ) o
R P Hygiene, Sustainable Travel, and Pandemic Precautions did not Note: Data on reviews per ma'rket was not sufficient for
S~ have sufficient written reviews for analysis. analysis.

B Greece M North Aegean

Sea Food & Beverage Culture

Note: Data presented here stems from numerical ratings.

Period of analysis: January 1st, to March 31st, 2024. Review count: 161

i, B e
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Peloponnese

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN PELOPONNESE

Overall Rating ' Sentiment Scores
G -=o Overall Rating
reece ~
9.2 AN Peloponnese
L &—
’ 9.3
/
/
\
! \\ so(\(\e
1 \ o
|
| |
o y Rating per Market
Overall Rating II
Europe \ \
o
. ® o
8.9 6?\'96(6 Market Rating Review Volume
~ -
S=—=--" United States 9.6 26
Italy 9.6 27
B Greece M Peloponnese o 9,2
) NG Germany 9.6 19
We
N3 France 9.6 15
United Kingdom 9.4 35
oo 9,2 Greece 8.5 52
xo‘“\
N
™
Sea Culture Food & Beverage
Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. Note: Data presented here stems from numerical ratings.
Sentiment categories with no score do not have a large The markets reported are based on review count.
Period of analysis: January 1st, to March 31st, 2024. Review count: 3,565 enough base in terms of mentions.

MkA JES
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Thessaly

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN THESSALY

Sentiment Scores

Overall Rating -— Overall Rating
Greece \ ~
9.2 -, Thessaly
. ’ 9.6
’
/
!
1
I
1
S Rating per Market
Overall Rating
Europe \\
9 e
8.9 Market Rating Review Volume
~ -
Sm—— Poland 9.6 34
B Greece M Thessaly Germany 92 57
United States 8.7 28
United Kingdom N/A N/A
France N/A N/A
Greece 9.6 19

Culture Food & Beverage
Notg: II13ata presezted hehre stenlns from numhekr)lcal ratlngs. Su]‘l::)-caj(egorles Note: Data presented here stems from written reviews. Note: Data presented here stems from numerlcal ratings.
with no score do not have a large enough base in terms of reviews. Sentiment categories with no score do not have a large The markets reported are based on review count.

Period of analysis: January 1st, to March 31st, 2024. Review count: 2,641 enough base in terms of mentions.
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West Greece

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN WEST GREECE

Overall Rating ‘ Sentiment Scores
- Overall Rating
Greece \ ~
9.2 -, West Greece
. ’ 8.9
’
/
p \
\
1
\
I
| 1
o y Rating per Market
Overall Rating I,
Europe \
J @ . .
8.9 Market Rating Review Volume
~S o -
=== United States N/A N/A
B Greece M West Greece Germany N/A N/A
Greece 8.6 41
™

Culture Food & Beverage

Note: Data presented here stems from numerical ratings.
The markets reported are based on review count.

Note: Data presented here stems from numerical ratings. Sub-categories

i ] h Note: Data presented here stems from written reviews.
with no score do not have a large enough base in terms of reviews.

Sentiment categories with no score do not have a large
Period of analysis: January 1st, to March 31st, 2024. Review count: 1,646 enough base in terms of mentions.

M RS
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West Macedonia

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN WEST MACEDONIA

Overall Rating . Overall Rating Sentiment Scores

] i
Greece AN ~ West Macedonia

9.2 e—~
4 9.3
/
/ \

/
\

I
\

|

| |

o | Rating per Market
Overall Rating ,
Europe \
89 e _ _
Note: The sentiment categories of Personnel, Value for Money, ) o
R P Hygiene, Sustainable Travel, and Pandemic Precautions did not Note: Data on reviews per ma'rket was not sufficient for
S~ have sufficient written reviews for analysis. analysis.
B Greece B West Macedonia
Food & Beverage
Note: Data presented here stems from numerical ratings. Sub-categories Note: Data presented here stems from numerical ratings.
with no score do not have a large enough base in terms of reviews. The markets reported are based on review count.

Period of analysis: January 1st, to March 31st, 2024. Review count: 945

MM RIS
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Take Aways

IMPORTANT TAKE AWAYS FOR TRAVEL IN GREECE

During Q1 2024, Greece's Net Sentiment Index remained relatively stable when compared to the peak tourism season, with Athens showing particularly strong
competitiveness against the benchmark.

The topic of Culture topic continues to spark extensive conversations online, confirming Greece's position as a nation abundant in culture. Greek e-reputation
remained robust across key reputation topics, with Gastronomy, Hospitality, and Culture maintaining impressively high scores exceeding 85.

There was a noticeable online focus on nature and environmental themes when it comes to travel in Greece, with a strong emphasis on eco-friendly and
sustainability aspects. Moreover, underscoring its strong online reputation, a variety of intriguing cultural subjects also gained attention online. These included
the reopening of a historical palace, historic Ottoman sites, and carnival festivities.

In contrast to previous quarters, Ql saw a reduction in concerns regarding overtourism. However, there were still some negative stories. Noteworthy were
conversations regarding the impact of a dust cloud from Africa, persistent challenges related to the maintenance of the 2004 Olympic Games park, and tensions
between environmental groups and the government regarding coastal construction.

When looking at visitor satisfaction in the first quarter of 2024, the number of reviews is suggestive of a relatively calmer period with a reduced level of tourism
pressure. Additionally, the overall rating rebounded from the decline experienced in December 2023, remaining stable throughout the quarter.

Greece's overall rating exceeded the European average, with Central and West Greece tying it, and the remaining regions surpassing it. Cultural experiences
received the highest rating in Greece overall, followed by Seaside attractions and Food and Beverage. The results and rankings differ by region, but Culture
consistently receives high ratings.

Just like in previous quarter, tourists in Greece continue to praise the attentiveness of staff and value for money they experience. Sustainable travel and hygiene
also maintain high sentiment ratings above 8.0 in Greece.

Finally, all five international markets with the highest number of reviews gave a score of 9.0 to Greece overall, with visitors from the USA and the UK providing
the highest ratings. However, it is worth noting that the top-five markets, determined by review count, show variations in rankings across different Greek regions.

Period of analysis: January 1st, to March 31st, 2024.

T 9 maco ey =5 EENA
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Appendix A

SOURCES FOR DATA STEMMING FROM SOCIAL LISTENING

Unveiling the global online reputation of travel brands

Travel brands’ online reputation is measured through global online conversations and
comments on various platforms. These are shared by differing media, consumers,
companies, citizens, brands and officials on websites, forums, blogs & social networks.

Social Networks: Online News

e X *  Greek Reporter

e TikTok *  National Geographic, etc.
*  YouTube Newspaper, News Agency

*  Pinterest e Daily Mail

*  Vkontakte *  The Washington post, etc.
Blogs / Forums TV/Radio

*  Travel blogs *  RTBF etc.

. Reddit, etc. Podcasts

Magazine
*  Travel magazine

e Lifestyle magazine, etc.

Press Releases
Substack
Twitch

Greece Reputation Tracker | 37
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Appendix B

SOURCES FOR DATA STEMMING FROM RATINGS & REVIEWS

Analysing visitor experience based on ratings and reviews data

Currently 45 sources are connected to analyse ratings and reviews data. They account
for 95% of all experience-based data available online.

Agoda

AirBnB
Booking.com
BungaloSpecials.nl
Camping.info
Camping2be
CheapTickets
Ctrip (Trip.com)
Dagjeweg
Ebookers
Expedia.com

Facebook

GetYourGuide
Goibibo.com
Google
Holidaycheck.de
Hostelworld
Hotels.com
Hotels.nl
HotelSpecials.nl
HRS

Klook

Latminute.com.au

MakeMyTrip
MeetingReview
Musement
Open Table
Orbitz

Otelpuan
Parkvaccances
Rooms for Africa
Staycation
TableOnline.fi

Takeaway.com

TheFork
Travelocity
Traveloka
TripAdvisor
Trustpilot

Viator
Weekendjeweg.nl
Wotif

Yelp

Zomato

Zoover

Greece Reputation Tracker | 38
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